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The young
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Considering
Rural needs
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Key issues for 
mobility

1. Limited public transport

2. Costly bus services

3. Transport deserts

4. Car dependency

5. Fuel poverty

6. Limited active travel infrastructure

7. Social isolation

8. Logistics eco-system

9. Siloed budgets

10. Energy capacity and resilience



Social and 
economic 
challenges

1. Wealth variation

2. The employment web

3. Housing market

4. The brain drain

5. Loss of 3rd places

6. Rural decarbonisation



Thinking 
differently 
about Rural
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The “30 
minute rural 
community” • Improve the baseline level of social and community 

infrastructure in rural communities to maximise ‘day-to-
day’ opportunities across their diverse populations using 
clusters of settlements working together as an eco-system 
rather than individual settlements;

• Localise the layer of social infrastructure through 
community / public / third sector partnerships to maximise 
the potential to capitalise on fixed, moving and human 
resources;

• Improve physical and digital access, and energy provision 
to the next layer of services that are not available within in 
those community ‘clusters’ by improving connectivity to 
local market towns and cities. 

“everyone should have access to the key amenities 
and opportunities, at whatever life-stage, within 30 
minutes (ideally by sustainable modes of 
conveyance) of their doorstep”



The “30 
minute rural 
community” 
objectives



The “30 
minute rural 
community” –
putting it into 
practice



Seven ways 
to using 
existing 
structures

1. Building upon existing operations and emerging 

solutions

2. Using community places to better effect

3. Putting people and communities at the heart of 

decision making

4. Engaging with and encouraging our parish

councils

5. Capitalising on community interest / energy 

companies and transition towns

6. Utilising community land trusts

7. Baking in revenue generation



An action 
plan for the
“30 minute
rural
community”
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A typical
location



Let’s change the 
way we think. Let’s 
create change.
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